215 W. 3rd Street | Clifton, TX 76634

The Sinclair building for sale in historic railroad town of
Clifton, Texas was built in 1922 as Sinclair Service Station.
The 2890 sq. ft. building was purchased in 2010 by Kaye
Robinson Callaway and renovated for use as a restaurant.
During the extensive renovation process the original
concrete floors, brick walls and wood rafters were kept in
tack to preserve and maintain history.

Clifton is the largest city in Bosque County (pop. 18,326),
located in central Texas in the United States. The city's
population was 3,397 at the 2017 census.

To borrow a phrase from the Clifton Chamber of
Commerce, It's a Great Life . . . When You Live It in
Clifton! Located in south central Bosque County at the
north end of the beautiful Texas hill country, Clifton is
unabashedly described as a fantastic place for families.
While the opportunity to raise a family in a value-rich
setting of growth, prosperity, excellent schools, and a
pleasant way of life keeps many of us here, Cliftons low
crime rate, excellent health care facilities, beautiful parks
and playgrounds make it a place to just kick back and
enjoy the place and the people who live here. Newcomers
are enthusiastically welcomed to make themselves part of
a vibrant rural community that's been blessed with a rich
cultural heritage.
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Called a jewel in the rough by the Texas Historical
Commission, the City of Clifton is a great community.
Strengths and assets include the people, the multicultural
heritage, the natural beauty of the area, the great location,
the Bosque River, a progressive atmosphere, churches, a
hospital and clinic and other healthcare service providers, a
strong school district, and many active service
organizations.

This outstanding commercial building has a huge industrial
kitchen with commercial fixtures. The property is being
sold with all of its fixtures, tables, chairs and more. See
resources for a complete list of items being conveying with
the sale of the building. The building is 2890 sq. ft. with a
384 sq. ft. of open porch on the west side of the building.
There are (2) restrooms, (1) office, (1) wine storage area,
large commercial kitchen, and bar with wine storage, POS
system area and seating. The restaurants max occupancy
is ~90.

Stefanie Cobb, Broker (972) 989-5220
Tai C. Klam, Broker (254) 253-0157

www.COBBRANCHPROPERTIES.com

Comn@ilh Fas. Tooxs




This property is located 2.5 hours from Dallas, less then 2 hours from Fort Worth, 2 hours from Austin,
and 40 minutes from Waco, Texaswith easy access off highway 35 from Dallas, Waco or Austin or from
the Chisholm Trail in Fort Worth. With the recent growth and tourism in Waco, Texas because of the
famous Magnolia SilosClifton, Texas has also reaped the benefits. 1000s of people come to Waco
monthly and with this location being a short 35/40 min drive north on Highway 6 makes it an ideal
location for a thriving business. TXDOTS current construction project designed to make Highway 6 a
feeder road for Interstate System to divert traffic count Clifton is predicted to continue to grow steadily
in the coming years.

Property location: 215 W. 5th Street Clifton, Texas Lots: 8,9&10- 3600 sq. ft. of land (90x40)- .724
Acres

Bar(s) info:

Wine wooden wall shelves 4'6" H x 4' W

Wine wooden glass holder 2'4" Hx 1'4" D x 4' W
Wine fridge 2' D x 5' W

Beer fridge 77 Hx 2'6" D x 3' W

Martini/beer glass freezer 2' D x 3' W

Liquor mirror/metal wall shelves 3'Hx 1'D x 7'6" W
Big bar 11' 6" W with 6 seats

Small bar near front door 9' W with 4 seats
Occupancy info:

Maximum ~ 90 people

Inside tables: (15) 4-top square tables + (2) 10-top round tables

Inside chairs: 74

Outside tables: (9) 4-top square tables

Outside chairs: 24

(3) Bathrooms: 1 employee bathroom beyond office; 1 ladies bathroom; 1 male's bathroom with toilet
and urinal. Wine & liquor storeroom has its own lock inside the office (with its own separate key).

SINCLAIR + COMMERCIAL RESTAURANT
BUILDING FOR SALE
215 West 3rd Street, Clifton , Texas 76634 -
Bosque County
Call for price + 0.72 Acres
For more info call 972-989-5200 or 254-253-0157

www.COBBRANCHPROPERTIES.com
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TEXAS ASSOCIATION OF REALTORS®
COMMERCIAL PROPERTY CONDITION STATEMENT

USE OF THISFOAN BY PESSONS WD ARE NOT MENGERS Cf THE TLAAS ASSO0ATION OF REALTORSS 13 nlT AUT-DSIZED
CTarms Awscciwtion of REALTORSE lsc 2018

CONCERNING THE PROPERTY AT: 215 West 3rd Street Clifton, Texas 76634

THIS IS A DISCLOSURE OF THE SELLER'S OR LANDLCRD'S KNOWLEDGE OF THE CONDITION OF THE
PROPERTY AS OF THE DATE SIGNED. IT IS NOT A SUBSTITUTE FOR ANY INSPECTIONS OR
WARRANTIES A BUYER OR TENANT MAY WISH TO OBTAIN. IT IS NOT A WARRANTY OF ANY KIND BY
SELLER, SELLER'S AGENTS, LANDLORD, LANDLORD'S AGENTS OR ANY OTHER AGENT
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Are you (Seller or | andlord) aware of

(1) any of the following envircnmental conditions on or affecting the Propery’
(a) radongas?. ... ... die gl e e ols B Al S e s a2
(b) asbestos compaonents:
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(d) endangered speciesortheirhabitat? .. .. .......... ... iieueiiieion.
(e) wetlands?

{f) underground storage tanks?. Sl T T T B

(g) leaks in any storage tanks (underground or abave-greund)?. .. .. ... ......
(n) lead-basedpaint? . ... ... . ...... R SR TS e o SR B
(i) hazardous materials or toxic wasie?. . . .

(1) open or clesed landfills on or under the surface of the Proaerty‘>

(k) external conditions materially and adversely affecting the Property such as
nearby landfiks, smeiting plants, burners, storage facilities of toxic or hazardous

] o
KK KK KK

materials, refiners, ulility transmission lines, mills, feed lots, and the like? . . . .. L ] [2<]
(1) any activity relating to drilling or excavation sites for oil, gas, or other minerais? . [ ] >£]
(2) pravious environmental contamination that was on or that matenally and adversely
affected the Property, including but not limited 1o previous environmental conditions
T S T e ) | Y Uy Sy G R e NED A | )
(3) any part of the Property lying in a special flcod hazard area (A or V Zone)?. ... _ ... e | >
(4) any improper drainage onto or away from the Property?. . . .. T N | (=<
(5} ary fault line at or near the Property that materially and adversely affects the Property?[ ] (=
(8) air space restrictions or easements cn or affecting the Property?. .. ........ ..., [__] | |
(7) urrecorded or unplatted agreesments for easaments, utilities. or access on or
AR PPORGISYY o s o b i ara el e ke aes! o R B SRR 7= a5k i STl = ==
{TAR-1408) 4-1-18  Inkizled by Seller or Landlord: y and Buyer or Tenant i Page 10f 4
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Commercial Property Condibon Statement concerning 215 Viest ded Straet Cliftan. Texas 76634

Not
Aware  Aware

(B) special districts in which the Property lies (for example, histoncal distncts,

developmert districts, extraterritorial jurisdictions, or others)? (2 L3
(9) pending changes in zoning, restncuons, or in physical use of the Property? .. .. ... (A [><]

The current zoning of the Property is: __ ~ o
(10} your receipt of any notice concerning any likely condemnation, planned streets,

highways, raiiroads. or developments that would materially and adversely affect

the Property (including access or visibility)?. . . ... . ... .. i iiiiii. .l <]
(11) lawsuits affecting title to or use or enjoyment of the Property? . o Sl ]
(12) your receipt of any written nctices of viclations of zoning, deed restrictions, or

government reguiations from EPA, OSHA, TCEQ, or other government agerces? ., .. [ ] (<]
(13) common areas or faciitias affillated with the Propeny co-owned with others?. . . . . . ] =<
(14) an owners' or tenants' association or maintenance fee or assessment affoctmg the

Property? . ... ... o 8 N AN e I B 3 B R e S <] =)

If aware, name of assaciation: cladr Riddavrant Ll & .

Name of manager: Ka ve binsen Calla way

Amcunt of fee or assessmehit: § (400 . @0 per __menth

Are fees current through the date of this notice? [ X Jyes[__ Jno[___ ]unknown
(15) subsurface structures, hydraulic lifts, or pits on the Property?. . ......... ... o (24
(18] intermittent or weather springs that affect the Property? . veaaian k3 [&]
(17) any matenal defect in any irrigation system, fences, or signs on the Property?, . ., . E -1 <3
(18} conditions on or affecting the Prope«ty that matenally affect the heaith or safety of

an ordinary individual? e i3] <]
(19) any of the following rights vested in others:

(a) outstanding mineral ights? .. . ... ... .. | DO~ = 8 N (- 12<]

(DI ODOETIIIIEE - oo o L o S IR o A S e s e AR L] (]

S I S s B g i G e O v A o) (2<)

(d) other rights?. . AR IR NS N >
(20) any personal property or equipment or similar items subject to financing, liens, or

lease(s)? .. ....... ... o 1310 VWSO M WA 26T S AT O S >

If aware. list tems:

If you are aware of any of the conditions listed above, explain. {Aftach additional information if needed )
(TAR-1408) 4-1-18  Iniiabed by Seller or Landiord 1 and Buyer or Tenart Page 2 of 4
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Commercial Property Conditon Statement conceming 215 West 3rd Street Clifion, Texas 76634
PART 2-C let ly if P ty is | i
A Are you (Seller or Landlord) aware of any material defects in any of the following on the Propeny?

Not Not
(1) Structural tems: Aware Aware Appl

(a) foundation systems (slabs, columns, trusses, bracing, crawl spaces,

piers, beams, footings, retaining walls, basement, grading)? . .. .. .. — [X] G
G RN SR .5 5. i3, 416 (k0 S0 5, 48,8 50 PO TR S S A4, KV L ] ] L]
(c) fireplaces and chimneys? .. ........ ... .. ooovies PR (I | .} (==
(d) rcof, roof structure, or attic (covering, ﬂashlng skylights, insulation,
rcof penetrations, ventilation, gutters and downspouts, decking)?. .. [__] (<] {1
(e) windows, doors, plate glass, orcanopies . . .. ..., ..... L] > i
(2) Blumbing Systems:
(a) water heaters or water softeners?. . ..., - <] [z .53
C0) DRy O AAralor IR 5. o <o iis e e icn Uaieivie we ol 5108 i Bl 8w a9 vl S | >3 E-.]
{c) faucets, fixtures, orcommodes? .., ... ........ ... ... B YR L] 2 .1
{d) private sewage systems? . . ........ .. S e | = ¥}
{e) pools or spas and equipments?. .. .. ... ... iiiea il ] L] [>T
{f) sprinkler systems (fire, landscape}? .. .. ........ ... ... ... (o | =] O |
(g) water coolers? .., . .. B ———— o a3 > L]
(h) private water wells? . .., . . VAl e W e WA S R Y L] (=<1
(i) pumps or sump pumps? . . VRSPVl <1 i
(3) HVAC Systems: any cooling, heating, or ventilation systems? ......... | 2 ]
(4} Electrical Systems: service drops, winng, connections, conductors, plugs,
grounds, power, polarity, switches, light fixtures, or junction boxes?. , .. . [__] 23 [ ]
(5) Other Systems or items:
{a) security or fire detection systems? . .. SRSeaa Rl . <] =
(0) POCCIBTOF QAT 4400 o5 6w b v s S SR o, e s (] > | .
(G DA IIRER . svis sy S b s e o T T b %
{d) garage doors and door operators? . . . : o ISP, LT | L] >
{e) loading doors or docks? . .. ¢, L (=<1 ]
() railsoroverheadcranes? ... ... ... ........ =] (] (=<
(g) elevators or escalators? .. .. ........ e SRS Was e s E= 1] >
(h) parking areas, drives, steps, walkways? . B ] >
(i) appliances or built-in kitchen equipment? _ .. .. ... .. ......... v G3] ><] | |

If you are aware of material defects in any of the items listed under Paragraph A, explan. (Attach
aaditional information if needed )

[TAR-1408) 4-1-18  Initialed by Seller or Landlord a and Buyer or Tenant: ; Page 3of4
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Commercial Property Condition Staterment concerning 215 West ded Stroet Clifton, Texas 76634

Not
B. Are you (Seller or Landlord) aware of: Aware Aware
(1} any of the following water or drainage conditions materially and adversely
affecting the Property.

CR) TN WY, o . <o .01 i R st SR AR s .

(5) SRS DEORRUON. o o oaa e e b e e e A e e TR A
{€) previous flooding or water drainage?, .. ....... . T —
(d) soil erosion or water ponding'? .......................... LR ST

(]

v

L1

M |

: L]

(3} settling or scil movement materially and adversely affecting the Property?, . ., .. L]

(4) pest infastation from rodents, insects, or other organisms on the Propery? . o (R |
(3) termite or wood rot damage on the Property needing repalr? . ... .. eisudito (=]

(6) moid to the extant that it materially and adversely affects the Property? .. . .. .... L]

L]

]

]

L]

L]

(7) moid remediation certificate issued for the Property in the previous 5 years? . .
if yes, attach a copy of the mold remediation certificate.

(8) previous termite treatment on the Property? . . ... .... ... .o,
(9) previous fires that materially affected the Property? . ... ..., ..., ...

{10} modifications made to the Property without necessary permits or not in compliance
with building codes in effect at thetme? . . . .... ... STTSL

o0 ]
(11} any part, system, or component in or on the Property not in compliance with
the Americans with Disabilities Act or the Texas Architectural Barrier Statute? . . . . [5 ]

It you are aware of any conditons described under Paragraph 8, explain. (Atach additional information,
if needed.)

The undersigned acknowledges receipt of the
foregoing statement.

and
Seller of Landlord: Buyer or Tenant:
By L(aqe, Kobinson Ca//a wa] By
By (slgnature} WM@JM— By (signature)
Frintad Name Printed Name:
Thle: Title:
3y. By
By {signature): By [sygnature)
Printed Name: Printed Name:
Tile Tile:

NOTICE TO BUYER OR TENANT: The broker representing Seller or Landlord, and the broker representing you
advise you that this statement was completed by Seller or Landlord, as of the date signed. The brokers have relied
on this statement as true and correct and have no reason to believe it to be false or Inaccurate. YOU ARE
ENCOURAGED TO HAVE AN INSPECTOR OF YOUR CHOICE INSPECT THE PROPERTY.

(TAR-1408) 4-1-16 Page d of 4
Procuted wit 2OFor o® By Dplogu 15070 Filers Mid 5500 Frader, Wctegae 40007  mieazeloga o Sy



SINCLAIR BUILDING

6 burner gas range/oven
2 burner gas range & griddle
Gas salamander

Gas charbroiler

Work table

Prep Table

Clean dish table
Microwave ovens X 2
Commercial Mixer

Ice maker

3 door freezer

Glass Froster

Bar refrigerator

8'x12’ walk in freezer

(1) Corner shelf

(3) Rubbermaid shelf

(2) 5 tier metal shelf

(1) Old metal desk

(1) Old metal desk chair

Used Hotpoint washer & dryer
(10)- 60” sq. tables

(2) 80” round tables

(60) Ladder-back wood chairs
(8) Ladder-back wood bar stools
(1) Fire exit sign

(4) Mirrors

(1) Chalk board

(1) Bucket with wringer

(1) Brooms & dustpan

Misc. supplies

* (7) 6 tier shelf
* (4) 4tier shelf

Bar(s) info:

Wine wooden wall shelves 4'6" H x 4' W

Wine wooden glass holder 2'4"Hx 1'4"Dx 4' W
Wine fridge 2' Dx5' W

Beer fridge 77 Hx 2'6" Dx3' W

Martini/beer glass freezer 2' D x 3' W

Liqguor mirror/metal wall shelves3'Hx 1'D x 7'6" W
Big bar 11' 6" W with 6 seats

Small bar near front door 9' W with 4 seats

Occupancy info:

Maximum ~ 90 people

Inside tables: (15) 4-top square tables + (2) 10-top round tables
Inside chairs: 74

Outside tables: (9) 4-top square tables

Outside chairs: 24

(3) Bathrooms: 1 employee bathroom beyond office; 1 ladies bathroom; 1 male's bathroom with
toilet and urinal

Wine & liquor storeroom has its own lock inside the office (with its own separate key).

Exclusively Listed by Stefanie Cobb (972) 989-5220 and Tai Cobb-Klam (254) 253-0157.
Cobb Properties strives to represent all properties accurately. All information contained herein
has been obtained from sources deemed reliable. However, no warranty or guarantee is
made as to the accuracy of the information.



FELD NOTES: HONEA BROS, CONST, %1 FT X 40 F1 TRACT

GEING a % A X 40 A troc] of kand Jocaled ol Avenue “D' and Third Streat in the Tty of
Cliftoa, Bosqua County, Tenss being the W. 40 # of 1.0TS 8.9, & 10 in BLOCK &
axnpding (o the plat thevao!d ecoddad in Volume 1, Page 446, Booque Coumry Plm
Records and bring that same tract deacribend i & Deed 10 Hemes Brostery Congmnaction
dawd Ocwober 10, 1997 and recorded i Voluwne 403, Page 906, Bosgme Couety Doerd
Reoords, Sl 50 A X 40 R man being further deacribed by metzs amd boumds o follows:

BEGEINING a4 ¥8 Ineh voa nake found io the T, line of AVYENUE “D" & the N.W,
comer of mid LOT £ for the N.W. coteet of this:

THENCE NSTE 40 A with ¥, Bme of mid LOT § 10 & 378 jvch wron maka (o s the
N.E. v of sabd Hozes raey foc ¥ N E., comer of this:

THENCE S 23° E 9 ft ac7o55 50d LOTS &, 9, & 10w a /8 inch o suke (tund n the
$. lioe of LOT 10, being also e N, tiise of smid 3"® STREET, anid stk baing a the SE.
cotwet of sand Hooes wrycn for the S.E. comat of thi;

THENCE S 67* W 0 It with N, line of 3™ STREET to ity pouts of imetsecizon wrlk he
2. e of AVENUE =D", being te 5. W. come of 440 LOT 10 end alse of eadd BLOCK
6, being wWso e 5. W, vornes of swed Honea Tuct and bemng also e S W. (tooet of Lhly;

THENCE N 13* W 50 & with tha E. wa of AYENUE “D™ to the placx of begmming ad
teitig ¢ PO A X 4D Al tract af kaad contalning 3600 squace feel.

The abov bearings arc bused o0 teose a1 shonwn on e adove referenced plat of the City
of Cllfon,

L James T. Comper, Regiatesed Profesyional Land Sorveyor, do heredry date thd U
Foregaing described swrvey waa performed by e op tbe growsd oa huly 13, 2010and 5
trec md correct o the basc of my Imondedge and helicd.

e =

Jamsex T. Conot, R.PLS,, Tenas No, 2139
S FM 21?

Valicy dhls, TX T638Y
Phone. {234) 9326263
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PRIMARY RETAIL TRADE AREA

PSYCHOGRAPHIC PROFILE
Clifton, Texas

Prepared for
Clifton Chamber of Commerce
November 2018
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CONTACT

PAIGE A. KEY, EXECUTIVE VICE PRESIDENT

Clifton Chamber of Commerce | 115 North Avenue D | Clifton, Texas 76634 | 254.675.3720 | 254.715.1612
paigekey@cliftontexas.org | www.cliftontexas.org
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TAPESTRY SEGMENTATION PROFILE

+ WHAT IS TAPESTRY SEGMENTATION?

Tapestry Segmentation is a market segmentation system that classifies US neighborhoods based
on their socioeconomic and demographic compositions. Tapestry is a system for classifying
consumers and constituents using all the variables that can distinguish consumer behavior, from
household characteristics such as income and family type to personal traits like age, education,

or employment and even housing choices.

Tapestry Segmentation classifies US neighborhoods into 67 distinct market
segments. Neighborhoods with the most similar characteristics are grouped
together, while neighborhoods with divergent characteristics are separated.
Tapestry Segmentation combines the “who” of lifestyle demography

with the “where” of local neighborhood geography to create a model of
various lifestyle classifications, or segments, of actual neighborhoods with
addresses—distinct behavioral market segments.

+ WHO SHOULD USE TAPESTRY SEGMENTATION?

All companies, agencies, and organizations need to understand
consumers/constituents in order to supply them with the right products and
services and to reach them via their preferred media. These applications
require a robust segmentation system that can accurately profile these
diverse markets. The versatility and predictive power of Tapestry
Segmentation allow users to integrate their own data or national consumer
surveys into Tapestry Segmentation to identify their best market segments
and reach them through the most effective channels.

+ TAPESTRY SEGMENTATION SUMMARY GROUPS

Esri's Tapestry Segmentation provides a robust, powerful portrait of the 67
US consumer markets. To provide a broader view of these 67 segments,
Esri combined them into 14 LifeMode Summary Groups based on lifestyle
and lifestage composition.

L1 Affluent Estates

L2 Upscale Avenues
L3 Uptown Individuals
L4 Family Landscapes
L5 GenXurban

L6 Cozy Country Living
L7 Ethnic Enclaves

L8 Middle Ground

L9 Senior Styles

10 Rustic Outposts

L1 Midtown Singles
12 Hometown

13 New Wave

L14 Scholars and Patriots
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INCOME RANGE OF LIFEMODE SUMMARY GROUPS

+ Affluent Estates

+ Upscale Avenues
Uptown Individuals

+ Family Landscapes
GenXurban

+ Cozy Country Living

+ Ethnic Enclaves

+ Middle Ground

+ Senior Styles
Rustic Outposts

+ Midtown Singles

+ Hometown

+ New Wave

+ Scholars and Patriots

- --US Median Income $51,000

$20k

$40k

$60k

$80k

S

$100k $120k $140k $160k
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PRIMARY RETAIL TRADE AREA « LIFEMODE SUMMARY GROUPS MAP

Clifton, Texas

+ L1 AFFLUENT ESTATES
Established wealth — educated, well-
traveled married couples

+ L2 UPSCALE AVENUES
Prosperous, married couples
in higher density neighborhoods

Younger, urban singles on the move

Successful younger families in newer
housing

Gen X in middle age; families with fewer
kids and a mortgage

+ L6 COZY COUNTRY
Empty nesters in bucolic settings

+ L7 ETHNIC ENCLAVES
Established diversity — young, Hispanic
homeowners with families

+ L8 MIDDLE GROUND
Lifestyles of thirtysomethings

+ L9 SENIOR STYLES
Senior lifestyles reveal the effects of
saving for retirement

Country life with older families, older
homes

+ L11 MIDTOWN SINGLES
Millennials on the move; single, diverse,
and urban

Growing up and staying close to home;
single householders

+ L13 NEXT WAVE
Urban denizens; young, diverse,
hardworking families

College campuses and military
neighborhoods
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PRIMARY RETAIL TRADE AREA « TOP TAPESTRY SEGMENTS

Clifton, Texas

TAPESTRY SEGMENTATION

HOUSEHOLDS PERCENT

CUMULATIVE PERCENT

US HOUSEHOLDS PERCENT

CUMULATIVE PERCENT

1 Salt of the Earth (6B) 17.1% 17.1% 2.9% 2.9% 595
2 Small Town Simplicity (12C) 15.3% 32.4% 1.9% 4.8% 826
3 Rural Resort Dwellers (6E) 13.8% 46.2% 1.0% 5.8% 1,376
4 Prairie Living (6D) 9.3% 55.5% 1.1% 6.9% 872
5 Comfortable Empty Nesters (5A) 9.2% 64.7% 2.5% 9.4% 377
Subtotal 64.7% 9.4%
6 Heartland Communities (6F) 8.2% 72.9% 2.3% 1.7% 359
7 Senior Escapes (9D) 7.9% 80.8% 0.9% 12.6% 867
8 Southwestern Families (7F) 77% 88.5% 0.8% 13.4% 929
9 Retirement Communities (9E) 4.3% 92.8% 1.2% 14.6% 358
10 Savvy Suburbanites (1D) 3.8% 96.6% 3.0% 17.6% 126
Subtotal 31.9% 8.2%
1l Rooted Rural (10B) 2.7% 99.3% 2.0% 19.6% 137
12 Soccer Moms (4A) 0.7% 100.0% 2.9% 22.5% 22
13 Green Acres (6A) 0.1% 100.1% 3.2% 25.7% 2
Subtotal 3.5% 8.1%
Total 100.0% 25.5% 392




LifeMode Group * Cozy Country Living

© SALT OF THE EARTH

Salt of the Earth residents are entrenched in their
traditional, rural lifestyles.

Citizens here are older, and many have grown children that have moved away. They still cherish family

time and also tending to their vegetable gardens and preparing homemade meals. Residents embrace the
outdoors; they spend most of their free time preparing for their next fishing, boating, or camping trip. The
majority has at least a high school diploma or some college education; many have expanded their skill set
during their years of employment in the manufacturing and related industries. They may be experts with DIY
projects, but the latest technology is not their forte. They use it when absolutely necessary, but seek
face-to-face contact in their routine activities.

US Household // 3,517,000

Average Household Size // 2.58
Median Age // 431

Median Household Income // $53,000



SALT OF THE EARTH LifeMode Group * Cozy Country Living

+ OUR NEIGHBORHOOD

» This large segment is concentrated in the Midwest, particularly in Ohio, Pennsylvania, and Indiana.

+ Due to their rural setting, households own two vehicles to cover their long commutes, often across county boundaries.

« Home ownership rates are very high (Index 132). Single-family homes are affordable, valued at 25 percent less than the national market.

« Two in three households are composed of married couples; less than half have children at home.

+ MARKET PROFILE

(Consumer preferences are estimated from data by GfK MRI)

- Outdoor sports and activities, such as fishing, boating, hunting, and
overnight camping trips, are popular.

- To support their pastimes, truck ownership is high; many also own
an ATV.

- They own the equipment to maintain their lawns and tend to their
vegetable gardens.

- Residents often tackle home remodeling and improvement jobs
themselves.

- Due to their locale, they own satellite dishes, and many still require
dial-up modems to access the Internet.

- These conservative consumers prefer to conduct their business in

person rather than online. They use an agent to purchase insurance.

+ SOCIOECONOMIC TRAITS

- Steady employment in construction, manufacturing, and related
service industries.

« Completed education: 42% with a high school diploma only.

- Household income just over the national median, while net worth is
double the national median.

- Spending time with family their top priority.

- Cost-conscious consumers, loyal to brands they like, with a focus
on buying American.

- Last to buy the latest and greatest products.

- Try to eat healthy, tracking the nutrition and ingredients in the food
they purchase.

+ HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and
average rent are from the Census Bureau’s American Community
Survey.

Typical Housing:

Single Family

Median Value:
E : $134,000

US Median $177,000
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AGE BY SEX i RACE AND ETHNICITY i o INCOME AND NET WORTH

Median Age: 43.1 US:37.6 The D_<m_.w_d\ _Jo_mx summarizes racial and ethnic diversity. The index .Zﬂ worth measures total household assets (homes, vehicles,
) shows the likelihood that two persons, chosen at random from the investments, etc.) less any debts, secured (e.g., mortgages)
I Indicates US same area, belong to different race or ethnic groups. The index or unsecured (credit cards). Household income and
ranges from O (no diversity) to 100 (complete diversity). net worth are estimated by Esri.
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AVERAGE HOUSEHOLD BUDGET INDEX OCCUPATION BY EARNINGS

The index compares the average amount spent in this market's household budgets for The five occupations with the highest number of workers in the market are displayed
housing, food, apparel, etc., to the average amount spent by all US households. An index by median earings. Data from the Census Bureau’s American Community Survey.
of 100 is average. An index of 120 shows that average spending by consumers in this market

is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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LifeMode Group * Hometown

+ OUR NEIGHBORHOOD

» They reside in small towns or semirural neighborhoods, mostly outside metropolitan areas.

« Homes are a mix of older single-family houses (61%), apartments, and mobile homes.

_+ A majority, 51%, of homes are owner occupied. (Index 80).
! &*Median home valuesof.$88,000 is about half the US median.

5 i
« Average rent is $600 (Index m.wv.

« This is an older market, with almost half of the householders aged 55 years or older, and predominantly single-person households (Index 139).

(Consumer preferences are estimated from data by GfK MRI)

- Small Town Simplicity features a semirural lifestyle, complete with
trucks (domestic, of course), ATVs, and vegetable gardens.
- Hunting, fishing, and target shooting are favorite pastimes.

- A large senior population visit doctors and health practitioners
regularly.

- However, a largely single population favors convenience over
cooking—frozen meals and fast food.

- Home improvement is not a priority, but vehicle maintenance is.

« Education: 65% with high school diploma or some college.
- Unemployment higher at 11.9% (Index 138).

- Labor force participation lower at 51% (Index 81), which could result
from lack of jobs or retirement.

- Income from wages and salaries (Index 82), Social Security (Index
142) or retirement (Index 112), increased by Supplemental Security
Income (Index 203).

- Price-conscious consumers that shop accordingly, with coupons at
discount centers.

- Connected, but not to the latest or greatest gadgets; keep their
landlines.

- Community-orientated residents; more conservative than
middle-of-the-road.

- Rely on television or newspapers to stay informed.

Median home value is displayed for markets that are primarily
owner occupied; average rent is shown for renter-occupied markets
Tenure and home value are estimated by Esri. Housing type and
average rent are from the Census Bureau’s American Community
Survey.

Single Family

$88,000

US Median: $177,000 "
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AGE BY SEX i RACE AND ETHNICITY i o INCOME AND NET WORTH

. . . The Diversity Index summarizes racial and ethnic diversity. The index Net worth measures total household assets (homes, vehicles,
Median Age: 40.0 US:37.6 O :
r shows the likelihood that two persons, chosen at random from the investments, etc.) less any debts, secured (e.g., mortgages)
I Indicates US same area, belong to different race or ethnic groups. The index or unsecured (credit cards). Household income and
ranges from 0 (no diversity) to 100 (complete diversity). net worth are estimated by Esri.
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AVERAGE HOUSEHOLD BUDGET INDEX OCCUPATION BY EARNINGS

The index compares the average amount spent in this market's household budgets for The five occupations with the highest number of workers in the market are displayed
housing, food, apparel, etc., to the average amount spent by all US households. An index by median earnings. Data from the Census Bureau’s American Community Survey.
of 100 is average. An index of 120 shows that average spending by consumers in this market

is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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LifeMode Group * Cozy Country Living

© RURAL RESORT DWELLERS

Although the Great Recession forced many owners of
second homes to sell, Rural Resort Dwellers residents
remain an active market,just a bit smaller.

These communities are centered in resort areas, many in the Midwest, where the change in seasons
supports a variety of outdoor activities. Retirement looms for many of these blue collar, older householders,
but workers are postponing retirement or returning to work to maintain their current lifestyles. Workers are
traveling further to maintain employment. They are passionate about their hobbies, like freshwater

fishing and hunting, but.otherwise have very simple tastes.

US Household // 1,215,000

Average Household Size // 2.21
Median Age // 52.4

Median Household Income // $46,000



RURAL RESORT DWELLERS LifeMode Group * Cozy Country Living

+ OUR NEIGHBORHOOD

« Housing is owner-occupied, single-family homes, with some mobile homes. A strong market for second homes, these rural areas

provide affordable homes valued at 8% less than the US median home value. Over half of the housing units are vacant due to a

high seasonal vacancy rate.

« In this older market, 42% of households consist of married couples with no ch

couples with children at home have older school-age children.

ren at home, while another 28% are single person. Married

« Set in scenic rural locations withsproximity to outdoor activities, two vehicles are essential.to get around.

+ MARKET PROFILE

(Consumer preferences are estimated from data by GfK MRI)

- Residents drive older domestic vehicles and prefer to spend their
disposable income on gear to support their hobbies, which include
freshwater fishing, hunting with a rifle or shotgun, and motorcycling.

- At home, Rural Resort Dwellers residents spend any free time
working on their vehicles and maintaining their gear. They make
frequent trips to their local hardware store for parts and tools. These
hands-on consumers are also passionate about vegetable gardening.

- Due to their remote locations, these neighborhoods have satellite

dishes. A few residents still rely on dial-up modems to stay connected.

They don’t access the Internet often but will make online purchases
for items difficult to find in nearby stores.

- Their taste in TV shows reflects their hobbies—Animal Planet,
Discovery Channel, and the DIY Network.

+ SOCIOECONOMIC TRAITS

- Rural Resort Dwellers residents are close to retirement. They've
accumulated wealth and begun to shift their portfolios to low-risk
assets. These active residents continue to work in skilled
occupations.

- Simple tastes and modesty characterize these blue collar residents.
They shop for timeless, comfortable clothing, but only when
something must be replaced. They pay little attention to advertising
and usually stick to the brands they know.

- They spend time with their spouses and also maintain a social
calendar.

+ HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and
average rent are from the Census Bureau’s American Community
Survey.

Typical Housing:
Single Family
Median Value:
$163,000

US Median $177,000

14
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>Qm w< mmx (Esri data)
Median Age: 52.4 US:37.6

| Indicates US

RACE AND ETHNICITY i o

The Diversity Index summarizes racial and ethnic diversity. The index

shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).

INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

Diversity Index: 21.9 US: 62.1
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OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed
by median earings. Data from the Census Bureau’s American Community Survey.

AVERAGE HOUSEHOLD BUDGET INDEX

The index compares the average amount spent in this market's household budgets for
housing, food, apparel, etc., to the average amount spent by all US households. An index
of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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LifeMode Group * Cozy Country Living

© PRAIRIE LIVING

Prairie Living is Tapestry Segmentation’s most rural
market, comprising about 1 percent of households,
located mainly in the Midwest, with a predominance of
self-employed farmers.

These agricultural communities are not diverse, dominated by married-couple families that own single-
family dwellings and many vehicles. Median household income is similar to the US, and labor force
participation is slightly higher. Faith is important to this hardworking market. When they find time to relax,
they favor outdoor activities.

US Household // 1,307,000

Average Household Size // 2.50
Median Age // 43.4

Median Household Income // $51,000



PRAIRIE LIVING LifeMode Group * Cozy Country Living

+ OUR NEIGHBORHOOD

» About four-fifthsjofsdhouseholds are owner occupied.

- Dominant household type is married-couples with no children.

« Most'are single-family homes (87%) built before 1980; a higher proportion were built before 1940 (Index 225).

- Higher percentage of vacant'housing units is at 16% (Index 137).

- Most households own 2 or 3 vehicles; this is the highest ranked market for owning 4 or more vehicles.

+ MARKET PROFILE

(Consumer preferences are estimated from data by GfK MRI)

- Many own a truck, riding lawn mower, and ATV/UTV and have a
satellite dish.

- They purchased plants and seeds in the past year for their
vegetable garden, where their tiller comes in handy.

- They favor banking in person, have noninterest checking accounts,
invest in CDs (more than 6 months), and have term/whole life
insurance.

- They are pet owners.

- Leisure activities include fishing, hunting, boating, camping, and
attending country music concerts.

- Residents prefer to listen to faith and inspirational, as well as country
music on the radio.

- They read home service, fishing/hunting, and automotive magazines.

- They contribute to religious organizations and belong to religious
clubs.

- Walmart is a favorite shopping stop; Subway is a favorite eating spot.

+ SOCIOECONOMIC TRAITS

- Half have completed some college education or hold a degree.
- At 41%, the unemployment rate is less than half the US rate.
- Labor force participation rate slightly higher at 66%.

- Wage and salary income for 73% of households plus self-
employment income for 27% (Index 242).

- Faith and religion are important to these residents.

- Tend to buy things when they need them, rather than when they
want them or to be trendy.

- Somewhat resistant to new technology.

- Creatures of habit when purchasing food items.

+ HOUSING

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and
average rent are from the Census Bureau’s American Community
Survey.

Typical Housing:

Single Family

Median Value:
E : $125,000

US Median $177,000
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AGE BY SEX i RACE AND ETHNICITY i o INCOME AND NET WORTH

Median Age: 43.4 US:37.6 The D_<m_.w_d\ _Jo_mx summarizes racial and ethnic diversity. The index .Zﬂ worth measures total household assets (homes, vehicles,
) shows the likelihood that two persons, chosen at random from the investments, etc.) less any debts, secured (e.g., mortgages)
I Indicates US same area, belong to different race or ethnic groups. The index or unsecured (credit cards). Household income and
ranges from O (no diversity) to 100 (complete diversity). net worth are estimated by Esri.

Diversity Index: 22.6 US: 62.1

Median Household Income
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AVERAGE HOUSEHOLD BUDGET INDEX OCCUPATION BY EARNINGS

The index compares the average amount spent in this market's household budgets for The five occupations with the highest number of workers in the market are displayed
housing, food, apparel, etc., to the average amount spent by all US households. An index by median earings. Data from the Census Bureau’s American Community Survey.
of 100 is average. An index of 120 shows that average spending by consumers in this market

is 20 percent above the national average. Consumer expenditures are estimated by Esri.
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LifeMode Group * GenXurban

ren, but most without (Index 149).

ehold size slightly lower at 2.50.

SMa ..é:m_‘m most.residents own and live in single-family detached

« Found thro
homes (Inde
« Most home

(Consumer preferences are estimated from data by GfK MRI)

- Residents enjoy listening to sports radio or watching sports on
television.

- Physically active, they play golf, ski, ride bicycles, and work out
regularly.

- Spending a lot of time online isn’t a priority, so most own older
home computers.

- Financial portfolio includes stocks, certificates of deposit, mutual
funds, and real estate.

- Education: 34% college graduates; nearly 66% with some college
education.

- Low unemployment at 7%; average labor force participation at 61%.

- Most households income from wages or salaries, but a third also
draw income from investments (Index 154) and retirement (Index 166).

- Comfortable Empty Nesters residents physically and financially
active.

- Prefer eating at home instead of dining out.

- Home maintenance a priority among these homeowners.

Median home value is displayed for markets that are primarily

owner occupied; average rent is shown for renter-occupied markets.
Tenure and home value are estimated by Esri. Housing type and
average rent are from the Census Bureau’s American Community

Survey.
Single Family

$187,000
US Median $177,000
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>Qm w< mmx (Esri data)
Median Age: 46.8 US:37.6

| Indicates US
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AVERAGE HOUSEHOLD BUDGET INDEX

The index compares the average amount spent in this market's household budgets for
housing, food, apparel, etc., to the average amount spent by all US households. An index

T
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1
8%

LifeMode Group * GenXurban

RACE AND ETHNICITY i o

The Diversity Index summarizes racial and ethnic diversity. The index
shows the likelihood that two persons, chosen at random from the
same area, belong to different race or ethnic groups. The index
ranges from O (no diversity) to 100 (complete diversity).

Diversity Index: 30.6 US: 62.1
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of 100 is average. An index of 120 shows that average spending by consumers in this market
is 20 percent above the national average. Consumer expenditures are estimated by Esri.

Housing

Food

Apparel & Services
Transportation

Health Care

Entertainment &
Recreation

Education

Pensions &
Social Security

Other

INCOME AND NET WORTH

Net worth measures total household assets (homes, vehicles,
investments, etc.) less any debts, secured (e.g., mortgages)
or unsecured (credit cards). Household income and
net worth are estimated by Esri.

Median Household Income

$68,000

US Median $51,000
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Median Net Worth
$258,000
I U5 Median $71,000
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OCCUPATION BY EARNINGS

The five occupations with the highest number of workers in the market are displayed
by median earings. Data from the Census Bureau’s American Community Survey.
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6) ABOUT THE RETAIL COACH

The Retail Coach, LLC, is a national retail analytics and locational intelligence firm that specializes in all aspects

« ”

of retail market analyses and recruitment, from “macro to micro” trade area assessment to actively recruiting

retailers on behalf of our clients.

Through its unique Retail360° process, The Retail Coach offers a dynamic system of products and services that
better enable communities to maximize their retail development potential.

retail360

Providing more than simple data reports of psychographic and demographic trends, The Retail Coach
goes well beyond other retail consulting and market research firms’ offerings by combining current national
and statewide demographics and trend data with real-world, “on-the-ground” data gathered through
extensive visits within our clients’ communities.

Every community is different, and there is no “one size fits all” retail recruitment solution. Compiling the
gathered data into client-tailored information packets that are uniquely designed for, and targeted to,
specific retailers and restaurants who meet the community’s needs helps assure our clients that they
are receiving the latest and best information for their retail recruitment efforts—all with personal service
and coaching guidance that continues beyond the initial project scope and timeline.

Our Retail360° process assures that communities get timely, accurate and relevant information.
Translating that data into the information that retailers need and seek assures our clients even better
possibilities for tremendous retail growth and success.

The Retail Coach -

“It's not about data. It’s about your SucCcess. “

C. Kelly Cofer
President & CEO
The Retail Coach, LLC

@._.jmwmﬁmm_ﬂomn:@ P.O. Box 7272 | Tupelo, MS 38802 | 800.851.0962 | info@theretailcoach.net | www.theretailcoach.net ”



The observations, conclusions and recommendations contained in this study are solely those of The Retail Coach, LLC and should not be
construed to represent the opinions of others, including its clients, or any other entity prior to such entity’s express approval of this study.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, change of terms and/or conditions.

Sources used in completing this study include: infoUSA™, Applied Geographic Solutions, Environics Analytics 2018, ESRI 2018, U.S. Census
Bureau, Economy.com, Spatial Insights Inc., Urban Land Institute, CensusViewer.com, International Council of Shopping Centers, and/or U.S.
Bureau of Labor and Statistics.

To better represent current data, where applicable, portions of estimated actual sales may be calculated using an average sales per square
foot model.

Mapping data is provided by Mapinfo, Nielsen, ESRI and/or Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions, change of terms and/or conditions.

@._ujm_uwm.nmm_nomn—._a P.O. Box 7272 | Tupelo, MS 38802 | 800.851.0962 | info@theretailcoach.net | www.theretailcoach.net 3




ESESIS Environmental Corp
£601 Edmond Ave., Suite Al
Waco, Texas 76714

254-751-1961 < Fax 254-235-7038
License # 10-0340

ASBESTOS SURVEY
Yacant Building
215 West 3rd
Clifton, Texas
Completion date: August 16, 2010
PERFORMED BY:

Chad Cole

LICENSES

Charckea Thorn

Department of State Health Services
Individual Ashestos Comsultant
10-5047 (12/28/12)

Charles Staffeld

Department of State Healoh Services
Individual Asbestas Comsultant
18-5691 (0124/12)

(il Sl

Chris Bolios

Department of State Health Services
[mdividual Asbestos Inspector

M- 2359 (12/04:12)

Chad Cole
Depariment of Siate Health Services

Asbestos Mapagement Planper
20-5647 (07/13/2012)

ASBESTOS SURVEY



ESESIS Envirenmental Corp. performed an asbhestos sampling

inspection for asbestos at Vacant Building, 215 West 3rd Clifton, Texas.
This inspection was performed by Chad Cole a Texas Department of 11ealth licensed asbesios
inspector of CSESIS Environmental Corp. Completon date for this inspection was Auvgust 16,
2010

ACM are assessed as being friable or non-[riable. Friable ACM can be pulvenized into dust by
finger pressure. when dry. ACM that is friable has a higher potential for fiber release than the
non-friable variety. The EPA has defined ACM as any material with an asbesios eontent of
greater than one percent ([ %6).

Suspect asbeatos conlaining malterials have been divided into the following categories:

Surfacing Materiaks Troweled on texture and spray-on ceilings.

Thermal Insulation Pipe and beiler insulation,

Miscellaneous Material Floor tile - sheer geods, ceiling tile, sheetrock, joim

compound, etc.

This inspection was an AHERA like inspection and was conducted as such, Materials not
sampled during this inspection include ¢oncrete, wood, metal doors, in-place ¢lectrical wiring
and pther hidden andfor inaccessible components and mewerials. No destructive sampling was
conducted. The sampiing was limited to those areas visible and ac¢essible on inlerior surfaces of
the structure. No sampling was conducted on the roof arsa. A total of 18 samples were taken
and analyzed. Every room or unit was nd sampled. Representative samples were collected from

material that was assumed 10 be homogenous based on outward eppearance. Due to the
inspection being non- destructive, ESESIS ks nol responsible for suspect ACM
that may exist bebind concealing walls, under flooring and/or carpet, above
false ceilings, In chases, imaccessible areas, etc.

LIMITATIONS

This document is prepared for the exclusive use of our client as an Asbestos Survey to provide
guidelings in location and handling asbestos matcrials for the property located at:

Yacant Building, 215 West 3rd, Clifton, Texas.
The procedures utilized to gather the data upon which this report is based, s well a3 the
preparation of this repon, were performed in aceordance with generally aceepled practices and
principles of the Asbestos Consulting industry, and with the same degree of care, skill, and
aceuracy genenlly used by proféssionals in the industry, under the samc or similar conditions
within the grographie arca in which this investigation was ¢conducted. The opinions,
observations. findings and recommendations contained in this repuct were based on professional
Judgmeni of the data obrained during invésugatlon of the site and results of bulk analysis of
samples collected, ESESIS Envirormental Corp and retained consaltants represent that they utilized
due diligence and reasonable care to effect an evaluation of the asbestos considerations and o
designete and define areas of asbestos concern. ESESIS Environmenta: Corp and retained
Consultants cannot assume responsibility for determining, 1ocating or réporting concealed, |atent
oc hidden enviconmental concerns which are oot reasonably apparent (0 ESESIS and other
rewained professional personnel in conducting its inspection ot discovered during testing of the
samples,

ESESIS Envireamental Corg, — Your Environmenizl Consullani-Speciadizing in ASBESTOS, LEAD and 2
INDOOR ATR



This report is not intended to convey the opinion thar the site ¢contains no other hazardous or
toxic material beyend that observed or found by ESESIS Enviccamemal Corp and retained
consultants during the site investigation and analysis of bulk samples analyzed.

This report shall be addressed to ownet. and may be czlied upon by him and his respective
attomeys, officers, dir¢et heirs. assigns and représentatives as applicable.

Other than indicated above, ESESIS Environmenial Covp.  and cetaimed consullanis make no viher
warranty, expressed ur impleed, with regand to any report generated; the work performed hy
ESESIS Environmental Corp and retained consultants in the course of investigations of the site,
analyzation of samples or the preparation of this repont.

SAMPLE ANALYSIS
The asbestos sampies were 2nalyzed by EMSL Analytical Inc. using Polarized Light Micros¢opy
{PLM) with dispersion swaining chniques in accordance with the EPA s “Interim Methed for
the Detenmination of Asbestos in Bulk Insulacor Samples”, (40 CFR. Part 763, Sub-part F.
Appendix A). ). EMSL Analytical, Inc., Westmont, New Jersey is NV AP accredited and
licensed by the Texas Department of Health. License # 30-0159

REVYIEW OF BUILDING CONSTRUCTION
Construction plans tor the emodeling were not available for review, The canstruction of the
building and contained rooms, facilities and mechanical appeaced (o conform to typical desien
for building wses cf this type and as such. itLis likely that standard and avaiiahle huilding
malerials were used for the nime the building as subsequent modifications were made,

REVIEW QF SUSPECT ASBESTOS MATERIALS
A visual inspection of exposad and se¢essible building materials was made of each interior space
at the subject facility. where available, The purpose of the inspection was 10 identify any suspee
ACM in readily visible areas of the skucture and of the sreas that will be affected by any
planned renovations or repairs. A total of 18 bulk suspect asbestos containing meterial sampies
were renoved and analyzed by PLM. Diher items within the struciures that were now readily
visible may alsc be considered as suspect, and may. in fact. contain asbesips, but 1his report is
limited (o the analysis ol only] selected areas, considered homogeneous. for actual astestos
sample analysis. This report is an AHERA designed repon and sampies were collected that, in
the opinion of the inspector. were homogenaous.

Homeogeneous areas that were identified and sampled are included in the Lab tepont Chain of
Custody.

OBSERVATIONS
Materials were nnted ¢a be in satisfactory condition.
The Asbuestos survey is Limited only to the areas sampled.

£JESEK Envirgnmerial Corp. — Youw Environmental Consuhant-Saecializiog in ASHESTOS, LEAD 314 3
INDOOR AIR



Due (o the inspection belng non- destructive, ESESIS is not vesponsible for
suspeet ACM that may exist behind conecaling walls, under flooring and/or
carpet, above false ceilings, in chases, inaccessible areas, ete.

CONCLLUSIONS

The Asbestos survey is limited only to the area sampled on the Chain of
Custody.

Nane of the mailerials tested were found to cantain asbestos in amounts >1%,

RECOMMENDATIONS
None of the materials lested weve found ta cantain asbestos, therefore need
not be manipulated by a TDH licensed asbestos abatement contractor or
placed into an aggressive 2sbestos maintenance plan.

ASBESTOS
SAMPLE ANALYSIS RESULTS
Sample No. Locawwmn ' Material Resuhe

ESESES tnvironmeniel Corp. = Your Environmental Consultart-Specializing in ASBESFQS, LEAD and
INDOOR AIR



i. SEE ATTACHED LABORATORY REPORTS.

LSESTS Environmental Corp. = Your Environnstual Carsultani-Specializing in ASRESTOS, LEAD and
INDOOR AIR
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EMSL Analytical, Inc.
200 Route 130 North, Cinnaminson, NJ 08077

Phone: [306) 3354800 Pax: (3S6) 7255574 Enall aesinoniasbB@ENSC con
| o

At Chad Cole Cusiomer|D:  ESESSD
ESESIS Environmental Corporation Customear
5601 Edmond Ave Reoatved: 021140 2:00 A
Suite A-1 EMSL Order: 11018018
Waco, TX 76710

Fax (254) 235-7038 Fhone! (254] 751-1861 EMSL Prai

Prooct  IOWIEY 215 WEST 3RDCLIFTONTX Anslysis Data §152010

Test Report: Asbestos Analysis of Bulk Materials via EPA 600/R-93/116 Method using

Polarized Light Microscopy
Non-Ashgsios Asbostos
Sample Description Appaaranca % Flbrous % Non.Fibrous % Type
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AFFIDAVIT OF UNDERGROUND STORAGE TANK REMOVAL

Seller’'s Name and Address: HONEA BROTHERS CONSTRUCTION, INC., a Texas
Corporation, 2945 FM 708, Clifton, TX 76634

Buver's Name and Address: KAYE ROBINSON JOHNSON, P.O. Box 206, Clifton,
TX 76634

Description of Property: All that certain lot. tract or parcel of land situated in the Town of
Clifton, Bosque County, Texas, and being the West 40" of Lots 8 through 10, Block 6,
Clifton, Bosque County, Texas, known as 215 West 3™ Street, Clifton, TX 76634,

THIS AFFIDAVIT IS A DISCLOSURE OF KNOWLEDGE OF THE CONDITION OF
THE PROPERTY AS OF TIHE DATE SIGNED.

Before me, the undersigned notary, on this day personally appearcd EDWARD
HONEA of HONEA BROTHERS CONSTRUCTION, INC., the affiant, a person whose
identify is known to me. After | administered an oath 1o affiant, affiant testified:

“My name is EDWARD HONEA. I am over 18 years of age. of sound mind, and
capable of making this allidavit. The facts stated in this affidavit are within my personal
knowledge and are true and correct,

“To the best of my knowledge, no existing Underground Petroleum Storage Tanks
are present on the Property, because any and all pre-existing Underground Storage Tanks
were removed from the Property prior to my purchase of the Property in 1997.

“I, Seller, shall provide Kaye Robinson Johnson, Buyer, with any and all available
records and reports pertaining to removal of Underground Storage Tanks from the
Property upon their discovery. As of this date, Seller is providing no records or reports
periaining to Underground Storage Tanks on the Property or any Environmental records

of any kind.™
% / % -
. i [
EDWARD HONEA
HONEA BROTHERS CONSTRUCTION, INC,
STATE OF TEXAS §
BOSQUE COUNTY §

This instrument was acknowledged before me on August 11, 2010 by EDWARD

HONEA of HONEA BROTHERS CONSTRUCTION, INC,
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".:g\Frank \'J ‘Neal and Assoc., Inc.

, Consulting Engineers

June ]6, 2{)ll

Re: 215 W, 2% Avewc
Clifton, Texas 76634
FWNA Project No. 21315
Dear My, Raznan,

Pursuant (o your request | visited the building at 215 W. 3 Ave., Cliflon, Texas on June 6, 20) ) for the
purpose of reviewing the condition of the building and making any recommerdations for remedial work, if
retedial work is appropriate.

Theee were 1o plans of the original building that conld be revicwed, During my visit | watked around the
onlside and waltked (hraughoul the interior of the building. | alse reviewed the support condition of the wood
framing as well as ihe condifion of the wood. The exicrion west, sonth and east walks ace mnlli-wythe brick
masopry Wwalls. The oof Framing is wood ceiling pisds and roof raflers that are supporied by the east and
wes! masanty wall and an inlorioy woad beam. Tl wood beans is supported by wood studs. The floeris a
concreic slab (liat appears 1o be wnrcin forced.

Based on my obsorvitlions | offer the following:

2.

The somheast coumer of (he buikling has experienced seitheinent as indicned by the masonry that his
shifed,

The wieod reof franiig appears (a be in good conlition. There do not appear w© bo any connections
belween the wood members and the masoacy wall exsept Jor verticnl suppont of the woad onta the
masonry.

The north end of the wood interior bean is supporied by nwitiple wood studs. There is considerable
vot al (he bottom of this support, Erecommend the supporl either be supplemented with imore wood
studs or a s1eel ppe colunm replace the wood studs,

There 15 an opening in the west walk, | tecommend an intennediate steel column be proveded 10
suppar the Inp of the opening. The foundation wall that is below (his area shauld be maintaiied ad
nod removed.

Given there is no connection of the wood toof framing and (he exterior masory wall ! recommend
that steel clumneds be applied 1o e eagt wall 2ud tie cabies be connected from the now chamel 10
the west wall. A detadl i3 sttached,

Thank you for this opportunily Lo assisl yaw, Please fet mc koow il yon bave any questions,

F.wﬁowt UM(/

Puingipal

Attachment

1015 V. Broadvay
Fort Woiih, Tekas 76104

Fax {017) 33G-86G20
Iwna-eng.com

{(017) 332-1944 X, Fir Rogp. No. FO00296
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NOTICF. OF CONFIDENTIALITY RIGHTS: [F YOU ARE A NATURAL PERSON, YOU
MAY REMOVE ORSTRIKE ANY OR ALL. OF THE FOLLOWINC INFORMATION FROM
ANY INSTRUMENT THAT TRANSFERS AN INTEREST IN REAL PROPERTY BEFORE
IT IS FILED FOR RECORD IN THE PUBLIC RECORDS: YOUR SOCIAL SECURITY
NUMBEROR YOUR DRIVER'S LICENSE NUMBER.

CLOSED IN THE QFFICE OF:

Bosgque Cen-Tex Title, b

P.O. Box §99, 202 West Morgan

Mendian, Tx TH6H5

Telephone: 253/435/1722

GF#1007135

Warranty Deed with Vendor's Lien

Date: August 11, 2010
Crantor: Honea Brothers Construction, Inc., a Texas corporafion
Granior's Viailing Address:

Honea Brothéa Construction, [ne.

2945 FM 708, Cliftun, Tx 76634

Bosque Counly
Grantee: Kaye Robinson Jahnson, a singlé person
Grantee's Mailing Address:
Kaye Robinsen Juhinsun
P.O. Box 206, Chifton. Tx 76634
Bosque County
Consid¢ration:

Cash and a nwivoleven date expsuled by Granlee and payable o the order of First Sccurity State
Bank m theprincipal amount of FIFTY-TW0O THOUSAND AND NO100 DOLLARS (352,000.00).
Thenote ts secured by a first and supertor vender's lien apd supénor Gile retained in this deed in faver of
Fivst Seoumity Staic Bank and by a first-lien deed of rust of even date from Grantee to Robert C Phidlips.
trusice,
Property (including suy Improvemenis):

All that certain 90 1 x 40 f trace of land Iecated at Avenue D™ and Third Street in the City

of Chifion, Bosque County, Texas, being more fully described in the attached Exhibit A",
Reservations from Conveyaave:

None
Exceplions to Conveyance und YWarranty:

None

Granlor, for the Consideration and subjec! (e the Reservations from Conveyance und the
Exceplions to Conveyance and Wamranty, grants, s¢lls. and conveys (0 Grantee the Property, together with
all and singular the nghts and appurtenances thereto in any way belonging. Lo have and to hold v to Grantee
and Grantee's heirs, suceessors, and assigns forever. Grantor binds Grantor and Grantor’s heirs and
successors (o warcant and forever defend all and singular the Property 1o Grantee and Grantee's heirs,



successrs, and assiuns against every person whomsoever lawfully claimmg oo claim the same or any part
thereof, cxeept as to the Rescrvanons from Conveyance apd the Exceptions ta Conveyance and Warmanty

The vendor's lien against and supetior tit2 10 it Property arc réthined unol ¢ach noté descnbed
is futly paid according (@ its ténns, at which ume (lus deed will becomne abselute,

First Secunty Siate Bank, af Grantee's request, has paid in eash to Grantor that portion of Lthe
pwrehase pnice of the Property thatis evidenced by the note. The first and superior vendor's licn against
and supenior title 1o the Propeny are rétaingd for the benefit of Fist Secunity State Bank and are
(ransferred to First Secunty State Bank without recourse against Grantor.

When the conlexl requires, singular nouns and pronouns include the plural.

lonea Browhers Construction. Ui .. 4 Texas corporation

g K.
David R [lenca, President

Edward ), Ho Yice-Presidem

STATE OF TEXAS )
COUNTY OF BOSQUE )
This instrument was acknowledged before me on -y . 2010, by David R.

Honea, as the President of Honea Brothers Construction, In¢.. a Texas corporation, on behalfof aaid

coepoTalion. %

R —— .
Notary Public, State of Texas
My commission expirss:

Bav .~ o s trnooh.anpnw..o
L BATEY s rEi
R R

.



STATE OF TEXAS y

COUNTY OF BOSQUE }
This instrumént was acknowledged before me on ) A , 2010, by Edward
J. Hotea, as the Vice- President of Honea Brothers Construction, Inc.. a Texas comparalion, on hehalfof

sujd corporation,

Notary Public, Stale of Texas
My comnission Cxpires:

PREPARED IN THE OFFICE QF:

IOHN A HAS S IR A*AAPINANCOICARDASGIAGN

P.O. Boy £99 <5is, PATSY A. GRIFFITHE
Mecidian,, Texas 766635 3 f T Nodary fubhe ¢
Tek: (254) 435-2373 PRSI i SIUIE S TERAS ¢
Fax: {254) 435-2642 g X il ey 0477972013 g
AFTER RECORDING RETURN TO): ST ENERREAR SR ESRES S Se st s b vinn oy

Bosque Cen-Tex Tille, Inc.



EXHIBIT A

SENG afil X 40 ft Iract Of kand oeted at Averuc "D and Third Streat mthe City of Cion, Bosyue
County. Texas being the W, 40 ftof LOTS 8 9, & 10 BLOCK 6 3¢¢ording to the plat hersof mcorded m
Volume 1, Page 4465, Bosque County Plat Records and being that same 1ract deseribed in 3 Deed to Horaa
Brothers Constrution dated Qctober 10, 1997 and recorded In Voluma 403, Poge 908. Bosque County
Oeed Records, Sad 90 R X 40 # traci being further dascribad by malos ang bounds as 1olows:

BEGINNING at 3 3/8 inch ron stake feund nthe E. ling of AVENUE 0" al ihe MY, comer of $aid LOT 9
for tha N.W. comner of thig;

THENCE N 67 deg E 40 Awih N, Ing 0f sad LOT 8 to 3 3@ inch irdn staka found atthe N.E. comer of sald
Honea tract lor the NLE. cormner of this;

THENCE S 23deg E 90 i 3¢r085 53id LOTS 8. 9, 8, 1010 3 318 inch pon stake found Intha S. wna of LOT
10, baing ako the N. ine of sald 3r¢ STREET, skl stake belng at Ihe S.E. corner of 33id Honsa trace for
the S_E. comer of thas;

THEHNCE § 67 deg ¥/ 40 ft with N. line of 3rd STREET m s pomt cf mtersecton with #he E. line of
AVENUE "I, being the S.'\W. comeér of said LOT 10 and ako of said BLOCK &. being also the SW. comer
of sadd Honea tract and being alen the S.W. comer of thes:

THENCE N 23 deg W 60 ft with tha E. e of AVENUE "D’ to the place af begmnning and beingy 2 %0 it X 40
ft fract of kard contadning 3600 squara fest.
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